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EXECUTIVE SUMMARY 
This document provides an overview of the dissemination and exploitation activities carried 
out in the MARCONI project. The project used a comprehensive strategy to carry out 
numerous dissemination and exploitation activities, both digital and physical.  

The project website was regularly updated during the project, not only with fresh news about 
the activities undertaken but also in terms of the structure and general copy. This was done in 
order to reflect the different goals and objectives the project had at each stage (e.g. reach out 
to external radio stations and pitch the open pilots during the last phase of the project). 
Numerous promotional materials were created to accompany the dissemination and 
exploitation activities: presentations, posters, flyers, technical factsheets, visuals, etc. On social 
media Twitter was the most used channel but the project made use of existing accounts of 
partners on Facebook and Linkedin in order to make project-related announcements and 
reach in this way a bigger audience. The project was also successful in making appearances 
in popular media and press. In total the project was featured 9 times: in magazines, podcasts, 
radio, online blogs. We sent also 5 project newsletters to our list of subscribers.  

MARCONI was very active in demonstrating the project outcomes at industry events and 
conferences. In total we presented at 18 events, in some cases together with the HRADIO and 
FUTUREPULSE projects. Also, all necessary arrangements have been made for the 
participation to RadioDays Europe 2020 which was postponed to  December due to 
COVID-19. Furthermore, a Webinar demonstrating the results has been prepared and will be 
carried out on the 7th of May 2020.  

The project produced also 13 scientific publications and organised 2 own workshops at 
reputed scientific conferences. Four further conference papers are planned to be presented 
after the project’s end and one book related to privacy issues will be printed.  

MARCONI established early in this lifetime links to related projects like HRADIO, 
FUTUREPULSE and MEDIAROAD. Regular conferences were organised with these and joint 
coordinated actions were carried out not only related to dissemination and communication 
(e.g. joint stands at RadioDays Europe 2019) but also with respect to technology integration.  
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1 Introduction 

1.1 Purpose of the communication plan  

The key to the successful communication activities of MARCONI lies in a clear and targeted                             
communication strategy, using synergies of all the consortium partners’ communication                   
channels. The communication plan aims to leverage existing communication channels of the                       
partners and the communities they reach, delivering the project’s key messages to different                         
target groups. Finally, it is needed to regularly measure and evaluate the effectiveness of our                             
activities. The main aim of this plan will be to provide an efficient planning of activities, by                                 
taking into account: 

● Analysis of current situation 

● Project and communication objectives 

● Overview of audiences 

● Key messages to the respective stakeholders 

● Communication methods 

● Evaluation of the success of the communication strategy 

1.2 Background  

MARCONI aims to bring radio experiences to the next level, enabling radio to safeguard its                             
strong position in the European media market, while at the same time facilitating innovative                           
ways of radio making. The goal is to enable fully interactive and personalised radio solutions,                             
integrating broadcast radio with digital and social media, amounting to converged radio                       
experiences. To realize this goal, MARCONI will pursue two concrete objectives. First,                       
consumers will be able to interact with “live” radio through their preferred communication                         
channel in ways that are richer than is feasible today, so that consumers feel more connected                               
to the radio brand -even when not listening linearly- and better served in an individual way.                               
Second, radio-makers will be given an integrated view on audience interactions and will be                           
supported by interaction automation services. The net outcome will be enhanced audience                       
engagement. 

MARCONI brings together a multidisciplinary consortium to realize its vision. Several partners                       
will focus on AI to automate processing of audio-visuals, text and social media posts. A radio                               
redaction solutions provider is represented in the consortium to guarantee smooth integration                       
in real operational workflows. MARCONI also includes broadcasters which will organise                     
large-scale pilots with their respective communities. Finally, strong industry participation (SMEs                     
and radio stations) ensures that the MARCONI market potential will be properly exploited.  

For more details on the motivations, concepts and scenarios underpinning MARCONI, the                       
reader is invited to consult the public deliverables of WP1 available at:                       
https://www.projectmarconi.eu/resources/  
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2 Updated communication strategy 
Effective internal and external communication are key to the success of a project. Defining and                             
maintaining a clear and ground communication strategy ensure that the project’s objectives                       
guide the communication activities. By beginning each communication effort with determining                     
the desired objectives, audiences, messages and outcomes, we are able to select the most                           
relevant communication channels and formats.  

With our dissemination activities, we focused on sharing results in order to stimulate                         
engagement from decision-makers and enable follow-up from the industry and scientific                     
communities. Communication activities connect us to our end users, whose involvement and                       
support is key in order to make a difference. The interest and feedback from our users is what                                   
drives our progress and increases our market potential. By extent, every user is an                           
ambassador of MARCONI and can help spread our message.  

In the later phases of MARCONI, it was important that we make a distinction in the                               
communication efforts for our end users and the general public, and the dissemination                         
activities directed at the European Commission, policy makers, stakeholders, researchers and                     
technology developers. As mentioned in the previous deliverable, it is vital to align our                           
communication strategy to fit our audiences and their needs. In line with the project’s                           
oncoming activities and objectives, we focused on communicating the relevant outcomes and                       
corresponding key messages of MARCONI. 

2.1 Overall objectives 

Whereas in the first year, the focus lay on increasing project awareness by communicating the                             
name and project goals of MARCONI, our communication approach from the second year on                           
was directed to the oncoming open pilots, the corresponding technical advancements and the                         
value for our end users. 

In the later phase of the project, the plan communicated the project “to a target group of                                 
potentially interested customers and stakeholders especially through physical/offline               
communication”. 

2.2Target audiences 

The MARCONI project targets different audiences with specific messages, requiring their own                       
tone of voice and medium. The project offers new radio experiences that have an impact on                               
both the consumer, as the radio maker.  

An updated overview of the target audiences is given below: 

● Industry, researchers, technology developers 

● European Commission, policymakers, related projects 

● Radio stations and radio makers 
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o Specifically: Southern and Eastern Europe 

o Secondarily: Northern and Central Europe 

o Including Commercial and independent radio stations 

● SMEs, radio solution resellers and integrators  

● Press, broader (media) Industry  

● General public 

2.3 Key messages & channels 

As part of our updated communication strategy, we distinguished three specific                     
communication objectives and their corresponding target audiences. In line with these                     
objectives and audiences, we are able to evaluate fitting communication channels and key                         
messages, which in turn enable us to create the right content. In communicating our                           
messages, we continue to keep in mind the expectations and needs or our target audiences. 

The project focuses on personalisation and interaction, and our communication efforts have to                         
reflect the same message. Therefore, we published interviews and pictures of consortium                       
members on our website and Twitter page, focusing on the voice and faces behind the                             
project. We moved our strategy from project awareness to engagement, and therefore                       
focused on communicating a working product and its value for direct users and customers.                           
Other important communication efforts included informing on the underlying technical                   
processes as part of dissemination and communicating the potential of the services and our                           
European collaboration to the larger public. 

In the following table, we give an overview of these three communication objectives and the                             
corresponding target audiences, channels and key messages. 

Target audience  Channel  Key message(s) 

Objective 1: disseminating results 

Industry, researchers, 
technology developers 

Industry-specific events (see 
Section 3.1.6), website, 
newsletters 

- Technical progress: 
automated 
processing of 
audiovisuals, text and 
social media posts, 
integration in 
operational workflow 

- User insights 

European Commission, 
policymakers, related 
projects 

Objective 2: communicating open piloting phase 
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Radio stations and radio 
makers 

Direct contact via consortium 
network 

Mailing to ambassadors: 

- Radio stakeholder 
groups and 
associations (e.g. 
AER, EBU, WBU) 

- VRT Sandbox 

Commercial events 
(conferences, trade shows) 

Website 

Newsletters 

Social media 

- USP, MARCONI 
provides radio 
makers with an 
integrated view on 
audience 
interactions, 
supporting them with 
interaction 
automation services 

- MARCONI calls for 
industry participation 
and organises 
large-scale open 
pilots 

SMEs, radio solution 
resellers and integrators  

Objective 3: communicating value 

 

Press, broader (media) 
industry 

Twitter, press releases, 
Marconi website 

MARCONI brings radio 
experiences to the next 
level, enabling radio to 
maintain a strong position in 
the European media market 
and facilitating innovative 
ways of radio making 

General public (end users)  MARCONI delivers enhanced 
and interactive listener 
experiences 
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3 Activities carried out 
In this Chapter we provide an update to D5.3_v1 on the information on dissemination and                             
communication activities of the project. In the table below we give an overview of the different                               
activities and in each of the sections we provide more detailed information.  
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3.1.1 W EBSITE 

The official website of the MARCONI project can be found at the following link:                           
https://www.projectmarconi.eu  

The design of the website corresponds with the overall brand identity of the project. The grey                               
visuals used on the website complement the modern look with a “retro” feel and were                             
implemented because of the project’s name, that refers to Guglielmo Marconi, one of the                           
inventors of radio. With this touch of nostalgia, the project aims to reflect the message that                               
radio, both personalised and interactive, truly is for every one of every generation. 

During the last period of the project the website has been re-designed in order to cater for                                 
two distinct types of stakeholders: those interested primarily in piloting and testing out the                           
MARCONI platform, and those that are interested to learn more about the project itself. For the                               
first group of stakeholders we have thus prepared a more streamlined homepage, where the                           
focus is on the benefits of MARCONI and hinting at the exploitation aspects of the platform.  

Thus when visitors reach https://www.projectmarconi.eu they can choose to “Explore the                     
toolkit” (i.e. learn about the benefits and how they can use and pilot the MARCONI platform) or                                 
“Meet the project” (i.e. learn more about the project itself, get the latest news and explore the                                 
various resources). 

The “Explore the toolkit” section offers the following categories and content: 

● “Why join the open pilots”: Section describing the business benefits of MARCONI for                         
stations willing to join the Open Piloting phase 

● “What can you expect”: Section giving an overview of the types of services that                           
MARCONI offers and provides video testimonials from radio station pilots already                     
carried out.  

● “How you can join”: Section describing the process of how to get started with a                             
MARCONI open pilot 

The “Meet the project” section offers the following categories and content: 

● Home: A landing page for the project. It gives the user the possibility to choose between                               
“Exploring the toolkit” and “Meeting the project” 

● Open pilots: link to the “Explore the toolkit” section described above 

● News: this section offers blog posts about the project. Among others, these include our                           
interviews with the team, reports of events, results, updates on work packages and                         
project progress. The section is organised as a blog, with each news item showing the                             
title and synopsis, while the full content of the article can be accessed when the user                               
clicks on the “Read more” button. Since there are over 35 articles part of the news, the                                 
page was modified to include an easy way to access the content. This is done through a                                 
sidebar that shows the different categories of the articles (e.g. “Announcement”, “Event”,                       
“Interview”, etc) and thus gives the user more structure when browsing the existing                         
content. 

● About the project: 

➔ Vision: description of the project’s vision 
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➔ The consortium: logos and links of the project partners; here, changes were done to                           
reflect the addition of Faktion and the leaving of Stadtfilter 

➔ Work packages: overview & short description of work packages as well as links to                           
download the public deliverables  

➔ Scenarios: an overview of the different scenarios elaborated within the WP1                     
activities, with links to more information about each of them.  

➔ Privacy by Design: a description of the privacy preserving approach of MARCONI 

➔ Dissemination materials: Overview of different dissemination resources produced,               
such as posters, presentations, videos, as well the the scientific dissemination                     
papers and the newsletters 

● Promotion: In this section the visitors can access the different materials promoting the                         
project 

o Slide deck  

o Social Media Visuals 

o Flyer 

o Technical Factsheet 

o Video testimonials 

● Calendar: overview of upcoming events & activities 

● Contact: Contact info of project and communications coordinator 

The footer of each page of the website contains a link to the twitter account of the project, a                                     
call to action for visitors to subscribe to the MARCONI newsletter as well as the                             
acknowledgement of the received European funding.  

We attract visitors by linking posts on social media to our website and vice versa. In addition,                                 
by posting and linking to MARCONI on existing communication channels of the consortium,                         
we are able to draw interested visitors to our website. Best practices for SEO will be used in                                   
order to make sure that the website is among the first ones retrieved by Google for searches                                 
that relate to the main keywords of the project (i.e. interactive personalised radio experiences). 

The website of MARCONI website has had over 5,800 unique visitors and over 13,700 page                             
views. The graphs below show the type of device used by the visitors and the way they                                 
reached the website. It can be noticed that almost a quarter of all visits were done on mobile                                   
devices, which validates our focus on providing a website that is user friendly on all devices.                               
We also notice that about half of all visitors came to the website directly, while Google                               
provided almost a third of all traffic.  
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3.1.2 P ROMOTIONAL MATERIAL 

A first project poster, flyer and video were created in the first months of the project (see blow). 

 

Towards the end of the period, further flyers were prepared. The goal of these additional                             
flyers was to provide more information about the project, by giving insights into the use cases                               
and scenarios that will be tackled in MARCONi (outputs of WP1 activities).  
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The flyers were designed in a postcard format in order to make it easy to share them                                 
physically, and had a catchy graphic design in order to stir interest. The call to action of these                                   
flyers is aimed at getting stakeholders to sign up to the MARCONI newsletter and get involved                               
in the open piloting activities later on.  

As the project participated in further industry events, like the IBC trade fair, new flyers were                               
prepared. The communication team prepared the flyer by first identifying the critical objective                         
of each material prepared and then deciding on the call to action and message. Below we                               
showcase the more general flyer of the project and the flyer prepared in preparation for the                               
IBC event, where MARCONI had a joint stand with the HRADIO project.  
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A number of visuals (optimised for the different channels like Linkedin, Twitter, Facebook, etc)                           
were created in order to announce the participation of MARCONI at events. These can be                             
downloaded from: https://www.slideshare.net/secret/FGNgd3UOPUyTx  
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Following the recommendations of the first review we prepared technical factsheets which                       
provide a more detailed overview of the technologies and technical capabilities of MARCONI,                         
complementing thus the other more business-oriented materials. The following technical                   
factsheets can be accessed at https://www.projectmarconi.eu/promotion:  

● Automatic Multimedia Analysis Services 
● Conversational Services 
● Privaults 

An initial video was produced as a short teaser for the project. The aim was to draw interest                                   
with a simple message and communicate it directly through both visual and audio. The video                             
is also available on Youtube , and is also shared on the official playlist of the EU Science and                                   1

Innovation  (and took part in the competition for best project videos). 2

As the project advanced and the MARCONI pilots developed we have produced additional                         
videos in the format of a video testimonial, in order to present the pilot and explain how                                 
MARCONI was used in each particular case: 

● MARCONI pilot at Music for Life - through the eyes of Studio Brussel  3

● MARCONI pilot at Music for Life - through the eyes of a campaigner  4

● The chatbot - a MARCONI pilot for NPO Radio 5  5

● Audio to go - a MARCONI pilot for NPO Radio 1  6

● NPO Studio Messenger 2.0 - a MARCONI product  7

1 https://youtu.be/swQQlW_57Uw  
2 https://www.youtube.com/playlist?list=PLvpwIjZTs-LjHDvRTqlyjfLeflXDak5er   
3 https://www.youtube.com/watch?v=zXSPVWO8eL0  
4 https://www.youtube.com/watch?v=0XDbYj811EE  
5 https://www.youtube.com/watch?v=7dWgyGw1kII  
6 https://www.youtube.com/watch?v=yOAvoLJEVf4  
7 https://www.youtube.com/watch?v=_c0kwEXNCfk  
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https://www.youtube.com/watch?v=_c0kwEXNCfk
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● MARCONI - demo shown at ICT 2018  8

The poster for the general audience of MARCONI has been re-designed prior to our                           
participation at the ICT2018 event, where the project had a booth. The aim of the new poster                                 
(See Annex 4) was to transmit the main message of the project in a visual way that is easy to                                       
read and recognise even from far away, and to stir the interest of event attendees to stop and                                   
talk to the team members, who would then explain the project in more detail.   

Apart from the general poster, two further posters were prepared for the participation at                           
scientific conferences. These focused on certain aspects of the project (see Annex 4).  

A presentation of the MARCONI platform targeted for radio stations with the goal to entice                             
them to participate in the open pilots has been created and is available on Slideshare . 9

All materials are publicly accessible from the project website.  

3.1.3 S OCIAL MEDIA 

MARCONI has set up a Twitter channel for its dissemination and communication activities,                         
which can be found under the handle @MARCONI_EU. Twitter is a fitting channel to steadily                             
grow engagement with our audience. It enables content with a specific hashtag to be easily                             
found by interested audiences and fits the conversational approach of the project, as you can                             
drive engagement and interaction. 

The Twitter account has over 140 followers and received about 7000 monthly impressions                         
during the last year.  

At the time of writing this deliverable the Twitter account of MARCONI has 55 Tweets and 101                                 
Followers. The analytics show that this has generated over 40000 impressions.  

In addition, we took full advantage of the extensive social networks that are already in                             
existence within the consortium. This was done by involving the responsible persons for social                           
media in the partner organisations, and working with them to link and involve the MARCONI                             
social media presence with their social media activities. In this way MARCONI news and                           
announcements were disseminated on Facebook and Linkedin as well.   

3.1.4 P RESS RELEASE & INTERVIEWS & P OPULAR M EDIA  

During the first year MARCONI was mentioned twice in the press: an article in the Belgian                               
newspaper De Tijd  and an interview in the De Radio podcast  (see Annex 2 for clippings). 10 11

An article about MARCONI was published in the Research*eu Magazine, Issue 88 December                         
2019 / January 2020 . The article highlighted the main outcomes of the project and can be                               12

accessed online  or in print (see Annex 2). 13

8 https://www.youtube.com/watch?v=g006KnYXaNA  
9 https://www.slideshare.net/NikkiPeeters/marconi-open-pilots-pitch  
10 https://www.tijd.be/dossier/krant/eu-trekt-4-1-miljoen-uit-voor-innovatie-bij-vrt/9903679.html  
11 http://deradiopodcast.nl/nieuws/podcast-11-marconi-project-met-dennis-laupman/   
12 
https://cordis.europa.eu/article/id/413279-growing-power-of-media-content-onvergence-watching-tv-has
-never-been-so-exciting 
13 https://cordis.europa.eu/article/id/411710-greater-interaction-tools-for-next-gen-radio-shows  
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Another MARCONI article entitled “Pump up the volume? Bringing radio stations closer to their                           
listeners”  has also been published on Cordis.   14

After the IBC2019 participation the project has been picked up by an independent journalist                           
and blogger. MARCONI was top in the list of “Most impressive booths at IBC2019” . 15

The RADIO World Magazine has featured MARCONI in December 2019 . 16

Through the participation at Salon de la Radio 2020, we got interviewed by AlternativeFM.fr. 
You can listen to the audio clip in our blog post: 
https://www.projectmarconi.eu/blog/2020/2/10/marconi-at-salon-de-la-radio-2020  

A MARCONI article "MARCONI - KI unterstützt Radioproduktion" is scheduled to be published                         
in the Mai 2020 issue of the FKT Magazine . FKT is for the German speaking professional                               17

broadcast and media world an established publication for receiving the latest news and trends                           
about the technologies impacting the broadcast and media sector. The FKT appears in eight                           
editions throughout the year, which are supplemented by two double editions. The booklet is                           
usually around 50 pages long. The members of the FKTG receive the magazine automatically                           
and additionally anyone interested can purchase a digital copy. The FKT has also a limited                             
print run. The article of MARCONI explained in detail the technical components, especially the                           
AI and ML technologies used (see full article in Annex 2).  

Furthermore a MARCONI article was prepared, submitted and accepted to be published in the                           
next edition of the EBU Tech-I magazine . The article describes the activities of the Hackweek                             18

and one of the NPO pilots.  

3.1.5 N EWSLETTER 

While updates about MARCONI have been included in the corporate newsletters of each of                           
the consortium partners, the project issues its own newsletter as well. In Annex 3 all of the                                 
newsletters can be seen.  

A first newsletter was sent out on the 7th of August 2018 to the stakeholders that expressed                                 
explicit interest in staying up to date with the project (64 subscribers). The newsletter                           
contained an introduction to the project and information about the main scenarios and use                           
cases (the main outcomes of the project after the first months of the project). It also informed                                 
the readers about the upcoming events where the project will be presented.  

A second newsletter was sent out on the 3rd of December 2018. It contained information                             
about the booth of the project at the ICT2018 event and it also informed the stakeholders                               
about the current piloting plans, describing in detail the pilots carried out with NPO and VRT.                               
Finally, it encouraged the readers to contact the project if they would like to be part of the                                   
open piloting activities and indicated the upcoming events where MARCONI will be presented                         
and the consortium members can be met in person.  

14 
https://cordis.europa.eu/article/id/413422-pump-up-the-volume-bringing-radio-stations-closer-to-their-list
eners  
15 https://www.cheqroom.com/blog/most-impressive-booths-ibc2019/  
16 https://www.radioworld.com/news-and-business/project-marconi-brings-stations-closer-to-listeners  
17 https://www.fkt-online.de/archiv/ausgabe/ 
18 https://tech.ebu.ch/publications?categoryFilter=tech-i  
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A third newsletter has been sent out in August 2019. It promoted the stand of MARCONI at                                 
IBC2019. Moreover it aimed to attract open pilot participants giving more information on the                           
benefits of using MARCONI.  

Following the IBC we have sent a special issue newsletter only to the visitors of the stand,                                 
thanking them for their visit and reminding them of what they saw and how they can join the                                   
MARCONI open piloting phase.  

A final newsletter has been sent at the end of the project. While originally the newsletter was                                 
designed to announce the participation at RadioDays Europe 2020 (originally scheduled for                       
Lisbon at the end of March), the COVID-19 pandemic and the subsequent postponements of                           
the industry fairs has led to the newsletter being delayed and redesigned. In its final form it                                 
focused on the digital event organised by MARCONI as a substitute for the demonstration                           
event planned during the RadioDays Europe.  

3.1.6 E VENTS  

The partners in MARCONI participated in many relevant events in order to disseminate the                           
output of the project to the relevant stakeholder community, including potential customers of                         
the system.  

ZUKUNFTSKONFERENZ, 7 MARCH 2018 

MARCONI was presented as a featured project at JOANNEUM RESEARCH’s                   
Zukunftskonferenz in March 2018. This event is JRS’ annual conference from their                       
stakeholders from industry, academia and the public sector, attracting around 500 visitors. 

AER RADIODAYS EUROPE, 18-20 MARCH 2018 

Radiodays Europe is the meeting point for the world of radio and audio, taking place from the                                 
17th till the 19th of March in Vienna. It was organised for the first time in 2010, as a response to                                         
the needs of the European industry, public and private, to come together and discuss the new                               
media challenges, across borders. 

Ever since, the event has grown into the most important annual conference for radio                           
professionals, with nearly 1500 participants from 62 countries. It is the meeting point for the                             
European radio industry, both private and public, and a destination for radio people from                           
around the world. 

During a workshop organised by AER, in collaboration with the MediaRoad project, Mike                         
Matton gave a presentation, with Pluxbox as the meeting point for more information. The                           
audience mainly consisted of AER members, but was open to any interested Radiodays                         
Europe visitor. The presentation summarized the main objectives of MARCONI and explained                       
the concept of the open calls. It included a call to action to subscribe on the MARCONI                                 
website. This resulted in several interesting discussions during and after the event. The                         
presentation is also shared on the website of the MediaRoad project . 19

19http://www.mediaroad.eu/wp-content/uploads/2018/03/2-AER_MediaRoad_rde18_MARCONI_MikeMat
ton.pdf  
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Moreover, at the event PLUX had a stand where visitors could get MARCONI flyers and ask                               
questions about the project.  

 SWISS RADIO DAY, 30 AUGUST, 2018 

Through SFilter, the project was presented at the Swiss Radio Day (Zurich, 30 August, 2018),                             
which is the biggest event for the radio industry in Switzerland. 

NGI FORUM, 13 SEPTEMBER 2018 

The NGI forum is the annual event where the Next Generation Internet (NGI) community                           
gathers to talk with peers and exchange insights. The NGI brings together some of Europe’s                             
top internet innovators, researchers and policymakers that are shaping the internet of                       
tomorrow. This second edition of the NGI forum took place in Porto, Portugal, on the 13th of                                 
September, and attracted more than 300 registered attendees and 26 speakers. 
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One of the speakers was Alexandru Stan of IN2, who was involved in the parallel session                               
“Better search for trustworthy content and objects discovery”. Alexandru presented MARCONI                     
at the start of the session and then moderated a discussion about (SME perspectives for)                             
trustworthy search and content discovery, which is also one of the challenges tackled in                           
MARCONI. More details about the session and its outcomes can be accessed on the NGI                             
website.  

IBC2018, 14-18 SEPTEMBER 2018 

Boasting over 57,000 visitors at its 2018 edition, IBC is one of the world's leading media,                               
entertainment and technology shows.  

Our colleagues from Pluxbox, who lead the technical integration activities in MARCONI,                       
actively participated in this edition of IBC and had a booth in the exhibition area of the event.                                   
Here, they showcased RadioManager, their flagship product for radio stations, and the latest                         
developments that they are working on: the MARCONI project. Throughout the many                       
discussions and one-to-one interactions that took place during the five days of the event, the                             
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initial project results were disseminated to the core target stakeholders and informal feedback                         
was gathered. Overall, the experience was very positive and confirmed the industry’s interest                         
in the interactive radio solutions that MARCONI will be piloting the following months.  

 

 

LIFT HELSINKI, 17-18 OCTOBER 2018 

LIFT Helsinki is an event and forum targeted at the media, arts and culture professionals and                               
otherwise. LIFT invites participants to break the barriers between arts and media, encouraging                         
them to find new partners and create networks. 

Mike Matton of VRT was one of the speakers at the conference in the main programme,                               
having a 30 minute presentation on the Wall of Moments application and the MARCONI                           
project.  
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WORLDDAB GENERAL ASSEMBLY, 6-7 NOVEMBER 2018 

The WorldDAB General Assembly 2018 was held in Berlin on the 6th and 7th of November. It                                 
brought together more than 200 experts across the broadcast, automotive and receiver                       
manufacturer industries to  discuss the future of DAB+ digital radio.  

The MARCONI project was represented there thanks to Pluxbox who had a booth at this event                               
and discussed the future of radio with the professionals attending. It was an opportunity to                             
show MARCONI demos and give handouts  to members of WorldDAB and DAB  enthusiasts. 
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ICT2018  IMAGINE DIGITAL - CONNECT EUROPE, 4-6 DECEMBER 2018 

ICT2018, Imagine Digital - Connect Europe, is the bi-annual research and innovation event by                           
the European Commission that focuses on the European Union’s priorities in the digital                         
transformation of society and industry. The event boasts a rich programme and an exhibition                           
area showcasing the most innovative research projects that are currently being funded by                         
Horizon2020. The participants are mainly industry and research stakeholders that have an                       
active interest in the European research agenda, as well as policy makers and press. This                             
year’s event was held in Vienna and boasted over 4800 visitors.  

 

Following an application process, MARCONI was selected as one of the projects invited to                           
exhibit at the event. We presented there the pilots that the NPO and VRT were currently                               
preparing. This was done on a large screen and with the help of tables. The consortium                               
members provided then the visitors with additional information about the technical aspects.                       
Due to the vicinity of our booth with that of HRadio, one of the videos that were presented on                                     
one of the big screens was exemplifying the way in which technologies from both projects can                               
be used in together.  
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MEDIA FAST FORWARD, 14TH DECEMBER 2018 

MARCONI was one of the VRT projects showcased on the Innovation Street of the Media Fast                               
Forward conference, a yearly networking and inspiration event about the future of media. The                           
event attracted more than a 1000 media professionals, researchers, entrepreneurs and                     
innovators. The exhibition area was in the center of the venue, having great exposure. 

The visitors could see a video of MARCONI showcasing how the functionalities of the platform                             
can be used together with the hybrid radio technologies (developed within the HRadio project)                           
in order to create new interaction modalities between radio makers and listeners.   
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SALON DE LA RADIO 2019, 24TH - 25TH JANUARY 2019 

From the 24th till the 26th of January, the Salon de la Radio took place in Paris. The European                                     
radio show undoubtedly marks the middle of the radio season. During these three days,                           
several presentations, lectures, meetings, workshops and demos celebrated radio in the                     
historical building Grande Halle de la Villette. Together with HRADIO and FuturePulse,                       
MARCONI organised a booth on the future of radio, showcasing different prototypes that                         
support interaction with the listener.  

At the booth, visitors were able to test demos of the different projects while being informed on                                 
the cohesion between them. While the MARCONI project focused on the value for                         
radiomakers by showcasing the functionalities of the editorial tool built on top of                         
RadioManager, the HRADIO project demonstrated the features of hybrid radio, such as                       
timeshifting and cross-device, with a demo built by IRT and a car dashboard simulated by                             
VRT. The focus for MARCONI lied on generating interest among radio stations to test the                             
platform during the open pilots. The third project, FuturePulse, aims to help music companies                           
leverage a variety of music data and content, through sophisticated analytics and predictive                         
modelling services, to make music distribution more effective and profitable. 
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RADIODAYS EUROPE 2019,  31ST MARCH - 2ND APRIL 2019 

From the 31st of March till the 2nd of April, MARCONI was present at Radiodays Europe in                                 
Lausanne to showcase the platform and its components for the open pilots. Radiodays Europe                           
is born as a response to the needs of the European industry, public and private, to come                                 
together to discuss the new media challenges, across borders. It has since grown to become                             
the most important annual conference for radio professionals. At the event, MARCONI and the                           
project HRADIO had a joint booth at the exhibition and were also presented during the                             
conference. 
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Booth G4, Garden Level, that was the             
place to be at Radiodays Europe. At             
the HRADIO and MARCONI booth,         
visitors were able to experience how           
MARCONI and HRADIO push radio         
forward, into a more interactive and           
hybrid world. MARCONI called all         
radio stations to come and explore           
the different MARCONI components       
that support and increase listener         
interaction. Visitors were able to find           
out more on the MARCONI single           
service-driven platform, its privacy by         
design approach and the diverse         
microservices to stay at the heart of             
the audience, using AI-powered       
chatbots and content analysis (visual,         
social, text). 

At the same time, HRADIO offered           
visitors the chance to explore         
different hybrid radio use cases on           
receiver implementations for car and         
mobile clients. By combining IP and           
broadcast signals, new radio       
experiences are offered such as         
station recommendation, time shifting       
and music substitution.  

Because of the coherence and mutual reinforcement among MARCONI and HRADIO, a joint                         
booth was an apparent choice. During the sessions, the exhibition was less crowded and                           
offered the chance to exchange information on use cases, as well as technical and                           
exploitation opportunities among the two projects. Several concrete plans were made, among                       
which the decision to use the MARCONI platform for the HRADIO applications. 

On Monday, Floris Daelemans, radio presenter and producer for consortium partner VRT,                       
presented both HRADIO and MARCONI at the conference. In his presentation, Floris gave an                           
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overview on the projects’ objectives, insights and results. Among others, he spoke about the                           
saving and collecting of user profiles according to the privacy by design principle, as well as                               
improving engagement by means of the MARCONI messaging platform, which raised a lot of                           
interest. 

 

Already on Sunday, MARCONI and HRADIO were presented during a special focus workshop,                         
hosted by AER. The AER Special Focus Workshop explored, in a series of three sessions, the                               
most recent innovations driving the change in the radio industry: from the latest developments                           
of hybrid technology for radio to 5G for broadcasting and how it works. This Special Focus                               
Workshop was organised by the AER – the Association of European Radios within the                           
framework of MediaRoad, the EU-funded project aimed at helping Europe’s media sector                       
revamp the way it approaches innovation by shaping future research and policy priorities as                           
well as by strengthening collaboration between media organizations and start-ups. 

Radio Hack Europe 2019 was a 48-hour hackathon around the theme “Radio and media of                             
tomorrow”, which took place before RDE on the EPFL campus, with the support of the                             
MediaRoad project and the IMI. The event was intended for anyone interested in shaping the                             
future of radio in Europe, and brought together media professionals, entrepreneurs,                     
researchers and students, as well as people who had an interest or curiosity in media and                               
innovation to build a prototype in two days. At the end, each team had to give an elevator                                   
pitch of 3 minutes in front of a jury. The winners were VRT colleague Sebastiaan Jansen and 4                                   
other students from EFPL. They were able to build RadioAct, a platform to bring the                             
interactivity of social media directly to existing radio platforms. When sending out a poll, you                             
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would receive live feedback directly in your editorial tools. Congratulations to the team of                           
RadioAct! 

 

NAB 2019,  6TH APRIL - 11TH APRIL 2019 

From the 6th till the 11th of April, the annual trade show produced by the National Association                                 
of Broadcasters (NAB) took place in Las Vegas, USA. The show's tagline is "Where Content                             
Comes to Life". NAB show is the largest show for media, entertainment and technology. The                             
NAB shows covers: broadcast TV, radio, production, post production, news gathering,                     
streaming, cable TV, satellite TV, film restoration, data storage, data management, weather                       
forecasting, industrial TV, FX, CGI, connected media, cyber security and more. NAB Show is                           
the ultimate marketplace for digital media and entertainment. At the event, MARCONI had a                           
booth to showcase its interactive and personalised radio solutions. 
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NEM SUMMIT 2019,  22ND - 23RD OF MAY 2019 

The NEM Initiative, the New European Media Technology Platform, held its 11th edition of the                             
main annual conference NEM Summit 2019 in Zagreb, from the 22nd to 23rd of May, 2019.                               
The conference addressed many of today’s hot topics related to the Smart Content by Smart                             
Creators. The rich conference programme was supplemented by an exhibition area, where                       
research and innovation projects under programmes of the European Commission and other                       
public authorities, including SMEs and creative industries, and research/academic                 
organisations demonstrated their recent achievements in the areas of the future digital media                         
experiences. 

MARCONI participated at the event, with several partners of the consortium being also part of                             
the Steering Board of NEM. Moreover, a MARCONI stand was set up in the exhibition area and                                 
we showcased the results of the first MARCONI pilots to different stakeholders, and                         
announced the future plans for the open pilots, where external radio stations can use the                             
MARCONI platform for their very own scenario.  

 

IBC2019, 13TH - 17TH SEPTEMBER 2019 

From the 13th till the 17th of September, MARCONI and HRADIO had a joint stand in the Future                                   
Zone of IBC. For MARCONI, we showcased our customised software tools to increase and                           
automatise listener interaction. HRADIO then enabled hybrid listening experiences, seamlessly                   
combining linear broadcasts with on-demand content. Together, the projects let IBC visitors                       
experience interactive and personalised radio, at home, on the road, or at the festival, in a                               
stand that was uniquely designed for the experience. We were able to welcome many visitors                             
and radio stations that are interested in joining our open pilots. 

Page 33 of 76 

©Copyright 2020 IN2 and other members of the MARCONI consortium 



 D5.3: Dissemination and exploitation report v2| Public 

 

In a live demo at the Future Zone stand, MARCONI showcased the driving technologies                           
behind the project: different software tools integrated in a dashboard that help radio stations                           
stay at the centre of their audience, using AI-powered chatbots and content analysis. Visitors                           
were able to take the place of a radio presenter and experience how a radio station can                                 
manage and increase listener engagement with the interaction tools from MARCONI. They                       
were able to start jingles and engage with listener content by replying to listener messages,                             
dragging and dropping them into the radio show program, and showing their footage as part                             
of a lively environment on a screen on the other side of the stand. Moreover, they could                                 
search through listener-generated content, sent in via the HRADIO app, in order to build a                             
radio show by and for listeners. With a festival-like experience at the stand, MARCONI                           
showcased how it can create interactive and personalised radio experiences that immerse                       
listeners in their broadcasts, from wherever they are listening. 

Page 34 of 76 

©Copyright 2020 IN2 and other members of the MARCONI consortium 



 D5.3: Dissemination and exploitation report v2| Public 

 

As part of the conference, Rik Bauwens from VRT also presented the paper ‘Marconi: Towards                             
an integrated, intelligent radio production platform’, co-written by Sandy Claes, as part of the                           
tech talk on new tools that support radio stations in creating interactive and personalised                           
listener experiences. You are able to watch the presentation and interview afterwards on the                           
follow links: 

● Presentation ‘Marconi: Towards an integrated, intelligent radio production platform’ 
● Interview on IBC TV 

 

RADIO TECHCON 2019, 25TH NOVEMBER 2019 

PLUX and VRT participated at Radio TechCon 2019, the UK radio and audio industry’s                           
technical and engineering conference. After discussing with the organisers prior to the event,                         
we secured a 20 minute presentation slot during the conference programme. The                       
presentation was entitled “Software for Studios: How do you design software that meets                         
presenters’ needs without having 100 screens in the studio? The team from VRT have been                             
testing modular studio designs. Hear how they got on and how you can use similar technology                               
in your station.” At the Pluxbox stand visitors were also able to learn more about MARCONI.  
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MEDIA FAST FORWARD 2019, 12TH DECEMBER 2019 

MARCONI was once again present at Media Fast Forward in Brussels, Belgium. This annual                           
inspiration and networking festival themed around the future of media welcomed over a 1000                           
visitors from the Flemish media, technology and innovation sector.  

The central theme on the agenda was 'polarisation' and the exhibition section consisted of                           
three different streets with their own focus: Startup Street, Production Street and Innovation                         
Street. The Marconi booth could be found in Innovation Street, the area where different                           
prototypes built with and for various VRT brands were showcased.  

MARCONI was one of the six projects presented at Media Fast Forwards and visitors could                             
discover the advantages of interactive radio in a beautifully black and white hand-drawn                         
setting.  

 

 

 

SALON DE LA RADIO 2020, 22ND - 24TH JANUARY 2020  

For the second year in a row MARCONI was present at Salon de la Radio in Paris (22-24                                   
January). Also known as the European Radio Show for non-French speakers, the event has                           
become a major happening dedicating itself entirely to the radio industry and aiming for both                             
technicians and decision-makers. Sharing a beautifully designed booth with HRADIO,                   
MARCONI’s main mission was promoting an integrated platform for enhanced interaction                     
between radio makers and listeners.  
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A lot of radio makers were very pleased to discover the existence of a new platform to simplify                                   
and smoothen interaction with their audience.  

 

Technical partner Pluxbox was there to showcase our software which has been tested during                           
large scale pilots with all the broadcasters involved in this European project.  
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EBU DIGITAL RADIO SUMMIT 2020, 12TH FEBRUARY 2020 

MARCONI was invited to present some of its findings at the 2020 Digital Radio Summit in                               
Geneva. This EBU conference brought together experts from around the world to discuss                         
current hot topics around Digital Radio.  

The session was hosted by VRT and entitled ‘Improving Interaction between radio makers &                           
listeners: towards an integrated radio production prototype in a one-week hackathon’.   

User researcher Chaja Libot and radio presenter Sen De Paepe, working at the Flemish youth                             
radio channel MNM, explained to other radio professionals why radio stations should definitely                         
invest in modern technology to bond with their audience.  
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F UTURE PLANS 

ONLINE WEBINAR 

The COVID pandemic has also affected the final dissemination plans of MARCONI. In an effort                             
to replace the physical presence at these events that are now postponed, MARCONI decided                           
to conduct an online Webinar entitled “MARCONI Showcase - Practical insights to interact with                           
your radio audience in an ever changing media market”. The webinar would take plan on the                               
7th of May 2020 and last for 1.5 hours. The date was chosen after the project end in order to                                       
allow ample time for participants to register to the webinar. The target audience is                           
broadcaster professionals (radio djs, editors, managers editorial and technical), resellers and                     
the press. The webinar will contain a mix of practical examples from the pilots as well as some                                   
information on the technical capabilities of the platform, with ample time at the end for the                               
participants to ask questions. A separate communication plan for the webinar has been                         
prepared and is currently being carried out. After the event itself the recording of the webinar                               
will be accessible from the MARCONI website and constitute another important promotional                       
material which can be used to showcase the results.  

RADIODAYS EUROPE 2020 

MARCONI had planned to attend Radiodays Europe 2020, which was originally planned for                         
the end of March 2020. The project already had arranged for the booth and several                             
presentations and talks during the conference programme. The aim was to use this premier                           
event of the radio industry to have a final showcase of the project outcomes. Again the plans                                 
for participation were carried out together with the HRADIO project.  

Unfortunately due to the COVID-19 pandemic the event has been postponed for 13th to 15th of                               
December 2020. The consortium is committed to carry out this activity beyond the official end                             
of the project.  

3.2 Community building with similar projects 

Several members of the consortium (VRT, IN2, PLUX) have participated in the concertation                         
meeting “H2020 Media Projects Workshop: Collaboration Towards the Future of Media” held                       
in Brussels on the 17th of October, 2017. During this event, we established connections with                             
other media projects that are co-financed by the EC. The afternoon of the event was                             
dedicated to breakout sessions that were organised according to thematic clusters. MARCONI                       
representatives were involved in the cluster related to radio and sound, as well as in the                               
cluster related to social media. A direct outcome of this event has been the contact with                               
HRadio and FuturePulse projects and a first attempt at mapping common objectives and                         

20 21

opportunities for common work (either with respect to piloting and user access, or with                           
respect to communication and take-up). From these initial discussions, it became apparent                       
that there are more opportunities for creating synergies with HRadio. Future work pursuing the                           
collaboration with HRadio will leverage the participation of VRT in both projects. Regular                         
telcos and meetings with the HRadio and FuturePulse have taken place throughout the                         
project. Deliverables and technical information has been shared between the projects and                       
common submissions for organising workshops at international academic conferences have                   

20 http://cordis.europa.eu/project/rcn/211079_en.html 
21 http://cordis.europa.eu/project/rcn/211073_en.html 
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been made (e.g. ACM CHI). Furthermore, due to the complementarity of the HRadio and                           
MARCONI project, a common demo highlighting the technologies from both projects and how                         
they fit together has been presented at external events (i.e. ICT2018, MediaFastForward 2018,                         
Salon de la Radio 2019, RadioDays Europe 2019, IBC 2019 and Salon de la Radio 2020).                               
Furthermore, a common booth during Radiodays Europe 2020 (which has been postponed to                         
December 2020) is foreseen.  

The collaboration between the three projects has been also on the technical level with some                             
technology integrations being carried out between MARCONI and HRadio, and between                     
MARCONI and FuturePulse: 

● For the HRadio / MARCONI integration we added experimental support of RadioWEB                       
and DAB+ over IP to metadata.radio. We updated the poll addon in RadioManager with                           
the technology to send the poll questions to a service of the IRT. The IRT used the                                 
DAB+ metadata layer and DAB over IP (a protocol they designed themselves) to send                           
the poll to radio receivers. From here the receiver could send a vote on a poll over IP                                   
back to the poll addon in RadioManager. The results of the poll were displayed on a                               
studio television screen to create a lively environment. 

● We've integrated the API of FuturePulse in the MARCONI engine. We've mapped some                         
of the functionalities of the Future Pulse service to the GraphQL endpoint so it is                             
documented and could be used in interfaces to retrieve information about songs and                         
artists (such as Spotify popularity).  

A further collaboration with existing EU-funded projects has been achieved through the                       
collaboration with the MediaRoad project. Direct contacts and teleconferences between                   
MARCONI team members and MediaRoad members were organised. As a result, MARCONI is                         
mentioned in the website of MediaRoad and featured in several MediaRoad newsletters.  

3.3 Scientific dissemination 

Whenever possible we will make available the camera ready scientific publications. For this, 
we will use the project website under the Scientific Dissemination section: 
https://www.projectmarconi.eu/dissemination-material  

The project has also created a community on Zenodo: 
https://zenodo.org/communities/marconi_eu/  
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ACM TVX 2018, JUNE 26 – 28, 2018  

We prepared, submitted and presented two papers at ACM TVX (Interactive Experiences for                         
Television and Online Video), the reputed international conference for research into online                       
video, TV interaction and user experience. One paper was an industry case and the other a                               
presentation of the work-in-progress.  

More information here: https://www.projectmarconi.eu/blog/2018/8/7/marconi-at-tvx-2018  
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CBMI2018, SEPTEMBER 4-6, 2018 

Two papers were submitted and accepted to CBMI 2018 International Conference on                       
Content-Based Multimedia Indexing. The conference was at its 15th edition and aimed to bring                           
together the various communities involved in all aspects of content-based multimedia indexing                       
for retrieval, browsing, management, visualization and analytics.  

One describes a sharpness metric for video and one is focusing on compact video descriptors: 

● Stefanie Wechtitsch, Werner Bailer and Lucas Paletta, “Refining and Evaluating a Video                       
Sharpness Metric,” in Conference on Content-based Multimedia Indexing, La Rochelle,                   
FR, Sept. 2018. 

● Werner Bailer and Stefanie Wechtitsch, “Temporal Compression and Fast Matching of                     
Hand-crafted and Deep Features of Video Segments,” in Conference on                   
Content-based Multimedia Indexing, La Rochelle, FR, Sept. 2018.   

ACM M ULTIMEDIA 2018, O CTOBER 22-26, 2018 

ACM Multimedia is the most important conference for researchers and practitioners in the                         
multimedia field. This year, the 26th edition of the conference took place in Seoul, Korea, from                               
the 22nd of October till the 26th. 

MARCONI contributed to this year’s programme with a tutorial titled “Interactive Video Search:                         
Where is the User in the Age of Deep Learning?”, co-authored by Werner Bailer from                             
Joanneum Research. Interactive video search is relevant when users need to organise and                         
select items from large sets of video content, for example when an editorial team has to make                                 
a selection from user-contributed media. During the tutorial, it was discussed whether the                         
recent advances in deep learning allow for entirely automatic content search, or whether user                           
interaction still has a place. Based on the data gathered from evaluation campaigns such as                             
TRECVID and the Video Browser Showdown, the tutorial highlighted the importance of                       
keeping the user in the loop, in particular at times when information needs are fuzzy. 

The slides of the tutorial are available online at: 

https://www.slideshare.net/klschoef/interactive-video-search-where-is-the-user-in-the-age-of-d
eep-learning  

 

N EURIPS 2018, DECEMBER 3-8, 2018 

From December 3-8, 2018, the Palais des Congrès de Montréal in Canada hosted the                           
Conference on Neural Information Processing Systems (NeurIPS, formerly known as NIPS),                     
one of the world's leading scientific events in the field of Artificial Intelligence and Machine                             
Learning. As part of the conference a workshop titled "Compact Deep Neural Network                         
Representation with Industrial Applications (CDNNRIA)" was co-organized by JOANNEUM                 
RESEARCH. 
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This workshop aimed to bring together researchers, educators, practitioners who are                     
interested in techniques as well as applications of making compact and efficient neural                         
network representations. One main theme of the workshop discussion was to build up                         
consensus in this rapidly developed field, and in particular, to establish close connection                         
between researchers in the Machine Learning community and engineers in industry. The                       
workshop assembled more than 200 participants from academia and industry working on                       
techniques and applications of efficient neural network-based learning.   

The workshop hosted invited talks with speakers from MIT, DeepMind, Intel, Qualcomm,                       
NVIDIA and University of Amsterdam, oral and poster presentations and a panel discussion.                         
Among the topics discussed was the closer integration between neural network optimization                       
and target hardware, the question of pruning existing networks vs. training more compact                         
networks from scratch, and the necessity for benchmarking of network compression methods.                       
In order to follow up these topics, which are very relevant for the practical use of neural                                 
networks in services such as those used in MARCONI, workshops at ICML and NeurIPS 2019                             
are planned. 

MMM2019, J ANUARY 8-11, 2019 

International MultiMedia Modeling Conference (MMM), now in its 25th year, is a leading                         
international forum for researchers and industry practitioners to share new ideas, original                       
research results and practical development experiences from all multimedia-related areas. The                     
2019 edition was held in Thessaloniki Greece between the 8th and 11th of January.  

Two papers have been submitted to MMM 2019, one on anonymizing training images and one                             
on adapting CNN-based face recognition for fast training. 

● Bailer W. (2019) Face Swapping for Solving Collateral Privacy Issues in Multimedia                       
Analytics. In: Kompatsiaris I., Huet B., Mezaris V., Gurrin C., Cheng WH., Vrochidis S.                           
(eds) MultiMedia Modeling. MMM 2019. Lecture Notes in Computer Science, vol 11295.                       
Springer, Cham 
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● Winter M., Bailer W. (2019) Incremental Training for Face Recognition. In: Kompatsiaris                       
I., Huet B., Mezaris V., Gurrin C., Cheng WH., Vrochidis S. (eds) MultiMedia Modeling.                           
MMM 2019. Lecture Notes in Computer Science, vol 11295. Springer, Cham 

IRIS 2019, FEBRUARY 21-23, 2019 

IRIS2019, International Legal Informatics Symposium, is the biggest event on legal informatics                       
(law and IT) in central Europe. It took place in February 2019 at the University of Salzburg, with                                   
University of Vienna as the main organiser. Already in its 22nd year, about 130 speakers                             
presented the latest developments in their field, of which also the MARCONI consortium. 

At the event, MARCONI presented its paper entitled “Legal Issues of User Engagement with                           
Interactive Radio Stations”, focusing on data protection issues, authored by Erich                     
Schweighofer and Felix Schmautzer. Radio stations face several hurdles if they want to                         
efficiently engage an audience as large as possible and enable personalisation, while also                         
supporting multiple communication platforms such as Twitter. Radio broadcasters are allowed                     
to skim public media for the purpose of journalistic tasks. For processing additional                         
information however, which will neither fall within the framework of weighing interests,                       
consent from the data subject is the obvious choice. However, the provisions concerning                         
consent, identification and withdrawal of consent must be carefully observed. The paper was                         
well-received and was followed by a discussion that focused on the challenges of                         
implementation .   

You are able to read the paper on our Zenodo Community:                     
https://zenodo.org/record/3233688  

NVIDIA GPU T ECHNOLOGY CONFERENCE, 17 TH - 21 ST M ARCH 2019 

JRS participated and presented a talk around various GPU-accelerated content analysis                     
algorithms, including the object detection and face recognition algorithms developed in                     
MARCONI. 

ACM TVX 2019, JUNE 5 TH, 2019  

On the 5th of June, the first workshop on Interactive Radio Experiences (IRE) took place at                               
ACM TVX, the International Conference on Interactive Experiences for Television and Online                       
Video, at MediaCityUK in Salford, UK. Despite the increasingly interactive nature of radio                         
experiences, the topic has been neglected so far at TVX and other conferences that address                             
interactive media. The workshop, jointly organised by the H2020-projects MARCONI and                     
HRadio, brought together researchers and practitioners working on tools, services and                     
applications that enable interactive radio experiences. 
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The workshop opened with guest speaker Chris Roberts from BBC, who talked about using                           
automatic segmentation of audio content for better interactivity. The programme included four                       
presentations of industry talks and short papers from broadcasters and R&D organisations.                       
The papers are available at: https://zenodo.org/communities/tvx2019ire   

The workshop closed with a discussion on the challenges of interactive radio experiences:                         
one major obstacle is the actual creation of content. Today, radio producers need to invest                             
time to create additional content, ranging from adding metadata to visual materials, to                         
interactive dramas. Enriching content with links, additional information, as well as structuring                       
and navigation capabilities might serve as a first, realistic stepping stone in showcasing the                           
potential of interactive radio experiences, while automation through machine learning                   
technologies could enable cost-effective content creation in the near future. 

 

W ORKSHOP ON E FFICIENT N EURAL N ETWORKS AT ICML 2019 , 14TH JUNE 2019 

Co-organised by JOANNEUM RESEARCH, the Joint Workshop on On-Device Machine                   
Learning & Compact Deep Neural Network Representations took place on June 14th, 2019,                         22

as part of the 36th International Conference on Machine Learning in Long Beach, CA, USA,                             
one of the world's leading scientific events in the field of artificial intelligence and machine                             
learning. 

Similar to the workshop organised at NeurIPS 2019, this workshop brought together more than                           
150 researchers and practitioners working on the compression of neural network and                       
optimised architectures for hardware acceleration of neural networks. With the rapidly growing                       
number of applications for neural networks, there is an increased need for scalability, and for                             
enabling the usage of these technologies on resource-constrained devices such as mobile                       
phones, smart cameras or embedded processors in vehicles. In addition, in content analysis                         

22 https://sites.google.com/view/icml2019-on-device-compact-dnn 
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applications like the ones used in MARCONI, local processing can solve privacy issues, as the                             
input data does not need to be sent to a central server. 

   

The workshop hosted invited talks with speakers from MIT, Google, IBM and NVIDIA, five oral                             
presentations, a poster session and a panel discussion on the research challenges that lie                           
ahead. The participants remarked that there is a growing number of target hardware platforms                           
(e.g., specialised tensor processing units) that come with their own specific toolkits for                         
optimisation, which raises interoperability challenges. Thus standardisation activities on                 
exchange formats and representation of compressed networks are required. One example is                       
the standardisation activity in MPEG, to which JOANNEUM RESEARCH is contributing. 

The workshop has been live streamed, and recorded talks are available via this link:                           
https://slideslive.com/icml  

ACM ICMR 2019, 11 TH - 13 TH J UNE, 2019 

JRS co-authored a tutorial for ACM International Conference on Multimedia Retrieval, one of                         
the premier, annual conferences in the general multimedia community. The title of the tutorial                           
is “Interactive Video Retrieval in the Age of Deep Learning” and since the event was in                               
Canada and the dates clashed with ICML, the tutorial was presented by the other co-authors.  

INTERACT 2019, 2 ND - 6 TH S EPTEMBER 

VRT participated to the 17th IFIP TC.13 International Conference on Human-Computer                     
Interaction hosted in Cyprus between the 2nd and 6th of September. At the event the paper                               
entitled “#TheDay: Triggering User Generated Videos in Participatory Media Productions” was                     
presented.  

ACM M ULTIMEDIA 2019, 21 ST -25 TH O CTOBER 2019 

JRS and UHasselt participated at ACM Multimedia 2019. JRS presented a paper titled “On the                             
robustness of deep learning based face recognition” in the AI4TV workshop. The paper                         
explores the impact of compression artifacts on face detection, and robustly handling                       
unknown persons in face recognition. UHasselt presented a paper titled “Talking Video                       
Heads: Saving Streaming Bitrate by Adaptively Applying Object-based Video Principles to                     
Interview-like Footage”.  
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FIAT/IFTA W ORLDC ONFERENCE, 22ND - 25 TH O CTOBER 2019 

JRS presented an overview of their AI-based content analysis methods for applications in                         
broadcast archiving, including some of the tools developed in MARCONI. 

"C YBERSPACE" CONFERENCE , 29 TH -30TH NOVEMBER 2019 

UNIVIE participated in the "Cyberspace" Conference Organized by the Faculty of Law Masaryk                         
University and European Academy of Law and ICT. UNIVIE presented “Consent Management                       
and other Legal Aspects of ‘Interactive Radio’”. 

 

INTERNATIONAL SYMPOSIUM ON M ULTIMEDIA, 9 TH - 11TH OF DECEMBER 2019 

JRS participated to the 21st IEEE International Symposium on Multimedia presenting a paper                         
on efficiently combining multiple object detectors using shared backbone network . 

INTERNATIONAL M ULTIMEDIA M ODELING CONFERENCE, 08TH - 11TH JANUARY 2020 

JRS participated to the International Multimedia Modeling Conference (MMM) and presented a                       
paper on the creation of interactive radio content as a multimedia analytics challenge, i.e.                           
combining automatic content analysis tools with a human in the loop. The paper is based on                               
the finding from the workshop MARCONI organised at TVX 2019. . 

A RTICLE IN IEEE T RANSACTIONS ON M ULTIMEDIA 

In February 2020 JRS published the article "Interactive Video Retrieval in the Age of Deep                             
Learning - Detailed Evaluation of VBS 2019" in IEEE Transactions on Multimedia. It summarises                           
the 2019 edition interactive video search benchmark that annually takes place at the MM                           
conference, and which MMM has been co-organising for 9 years. 

IRIS 2020, FEBRUARY 27-29, 2020 

IRIS2020, International Legal Informatics Symposium, is the biggest event on legal informatics                       
(law and IT) in central Europe. The team at University of Vienna presented the paper:                             
"Privacy-friendly Data Management" based on the work done in the MARCONI project. 
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F URTHER SCIENTIFIC DISSEMINATION  

A number of publications have been either submitted or already accepted at upcoming                         
academic conferences: 

● Co-organisation of Workshop on Efficient Deep Learning for Computer Vision (at IEEE                       
Conference on Computer Vision and Pattern Recognition) 

● Co-organisation of 1st International Workshop on Interactive Multimedia Retrieval (at                   
IEEE International Conference on Multimedia and Expo) 

● Paper "Stay Tuned!: Content Substitution, the Listener as Curator, and Other Potential                       
Innovations in Broadcast Radio", submitted for review to ACM Multimedia 2020 

● Presentation "Few-shot Object Detection Using Online Random Forests" at the Joint                     
Austrian Computer Vision and Robotics Workshop 2020 (ACVRW, postponed to                   
autumn 2020) 

● UNIVIE found a publisher (Weblaw, Bern, CH) for the handbook on privacy issues.                         
Working title: legal issues of interactive radio stations, publisher. The plan is to have                           
100 copies printed and  PDF as open access (golden standard)  

3.4 Contribution to standards 

Standardisation activities have been carried out. Through JRS we have contributed to                       
standardisation activities in EBU/AMWA FIMS (now MCMA) Automatic Metadata Extraction                   
(AME), in particular on defining services and their parameters, and MPEG Compact Descriptors                         
for Video Analysis, on the reference implementation and finalising the standard. MPEG has                         
started a follow-up project on compact representation of neural networks for multimedia                       
analysis (NNR), which JRS is co-chairing. The analysis of candidate technologies is ongoing,                         
and a first formal draft is expected in July 2020.  

JRS has presented the work on implementing FIMS AME services at EBU MDN and the EBU AI                                 
Hands on Day in June 2018, and workshops related to the MPEG NNR activities have been                               
organised at NeurIPS 2018, ICML 2019, and CVPR 2020 (online-only due to COVID-19). 
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3.5 Stakeholder board 

The project actively works towards engaging stakeholders also through the acquiring of                       
support in more formal ways from key organisations. This support will prove very useful in                             
order to successfully launch open piloting activities. Thus a stakeholder board is formed                         
during the project. They will be closely informed about each of the previously mentioned                           
consortium-internal piloting activities and have the opportunity to see the platform at work                         
during the large scale pilots or with dedicated visits to the continuously running pilots within                             
the different involved radio stations. 

Additional stakeholders will be attracted (among others) through the dissemination channels                     
provided by the European Broadcasting Union (EBU) 

Initially the Stakeholder board contained two organisations: 

● Bauer Media Group, representing over 50 radio stations across Europe 
● BVMedia SRL, integrating tools in many radio stations in Italy and across Europe. 

During the first year we drafted the template for engaging new members to the Stakeholder                             
Board of MARCONI and got the confirmation from a new organisation: Digigram, a provider of                             
equipment for capturing and sharing high quality video and audio  

As the project advanced it became apparent that for the stakeholder board to be extended it                               
should be necessary to simplify the process. Thus we merged the list of stakeholders                           
interested in the open pilots (see Deliverable 4.4) with the stakeholder board.  
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4 Annex 1 – MARCONI website 
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5 Annex 2 - Press Clippings 
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6 Annex 3 - Newsletters 
Newsletter #1: 
https://mailchi.mp/d2c110040cb4/marconi-mail-1-about-first-use-cases-and-insights 
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Newsletter: #2: 
https://mailchi.mp/eefb57bba623/marconi-mail-1-about-first-use-cases-and-insights-519307 
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Newsletter: #3: 
https://mailchi.mp/2838995f8512/discover-marconi-from-13-17-september-at-ibc 
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Newsletter: #4: 
https://us17.campaign-archive.com/?u=38d814aac9c2bdccfffa4d8ca&id=0698172801  
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Newsletter: #5: 
https://us17.campaign-archive.com/?u=38d814aac9c2bdccfffa4d8ca&id=9994912422  
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7 Annex 4 - Posters 
General Audience Poster: 
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TVX posters: 

 

Page 74 of 76 

©Copyright 2020 IN2 and other members of the MARCONI consortium 



 D5.3: Dissemination and exploitation report v2| Public 

 

 

Page 75 of 76 

©Copyright 2020 IN2 and other members of the MARCONI consortium 



 D5.3: Dissemination and exploitation report v2| Public 

 

Page 76 of 76 

©Copyright 2020 IN2 and other members of the MARCONI consortium 


